GSS 2009 Convention P

16-Apr 17-Apr 18-Apr
Wednesday Thursday Friday
The success Factor Convention
08:30 - 09:15(Keynote 9:00 Registration
09:15-10:00 [Keynote 10:00-10:30 |Keynote
10:00-10:30 |Tea 10:30-11:00 |Keynote
11:00-11:30 [Keynote
11:30-12:00 [Keynote
12:00-12:30 [Keynote
10:30-12:30 |Breakaway se]12:30-13:00 |Lunch
3 speakers pe]13:30-15:00 [Breakaway Se

20 minutes each

Storytelling
do's and Tips and
Don'ts for a Tricks for
global International
Room 1 audience Room 1 Travel
Humourist
Panel -
Universal
humour - International
What works, Mastermind
Room 1 what doesn't JRoom 1 Groups
Monetizing
your Global
Intellectual business
Room 1 Property Room 1 models
Specializing
How to build in global
global niche
Room 2 alliances Room 2 markets




Cutting edge

Developing
presentations

Multimedia with global
Room 2 |delivery Room 2 appeal
Legal issues Future Trends
of Offshore in
Room 2 Investing Room 2 Globalization
Biggest
opportunities,
biggest
pitfalls of
working
Licensing and internationall
Room 3 franchising Room 3 \
Customising
your Working with
keynotes for International
different Speakers
Room 3 countries Room 3 Bureaus
Working with
Promoters Getting
and Public started in
Seminar international
Room 3 Companies Room 3 speaking
Social
Networking
for Global
Room 3 Dollars
12:30-13:30 Lunch
13:30-17:00 |Breakaway se]15:00-15:30 |Tea
3 speakers pe]15:30-17:00 [Meet the pros
20 minutes each 25 mins each
3 sessions
75 speakers if17:00 Finish
17:30 meet the
speakers

Speakers
Network

Evening event




* International Bureau Match - Spend 15 minutes with an




rogramme

19-Apr

20-Apr

Saturday

Sunday

Convention

08:30-09:00

Keynote

09:30-12:30

Post Convention 1

09:00-09:30

Keynote

09:30-12:30

Post Convention 2

09:30-10:15

Keynote

09:30-12:30

Post Convention 3

10:15-10:45

Tea

10:45-11:30

Keynote

11:30-12:15

Keynote

12:30-13:30

Lunch with
comedien

13:30-17:00

Breakaways

4 rooms

Room 1

Global
Webinars,
Tele
Seminars,
and Satellite
Broadcasts

Room 1

Creating a
Global Brand

Room 1

Creating
online
products with
global appeal

Room 2

How to
quickly
become
culturally
sensitive
when working
in a new
country




Room 2

Getting your
book
published in
other
languages -
How to
identify and
establish
relationships
with foreign
Literary
agents

Room 2

Finding and
utilizing
virtual
assistants

Room 3

Global
audiences -
commonalitie
s and
differences?

Room 3

Selling to
International
Corporations

Room 3

International
PR - how to
create it cost
effectively

20 speakers

40 minutes

17:00

Finish

Gala Dinner

Awards




SA Theme

International Bureau. Get feedback on promotional material, pitch your programs.



